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The challenge.

Parts.cat.com is Caterpillar’s online parts
ordering platform. With an inventory of 1.4
million Cat parts, machine manuals,
self-service options, and frequent order
lists, it provides customers with the ease
and convenience of online ordering and
access to valuable information about

their equipment.

Our challenge was to create and deliver a
captivating campaign that educated retail
customers about the benefits of ordering
genuine Cat parts online (as opposed to

in-store purchasing or buying from
third-party suppliers) and that would drive
traffic to the parts.cat.com website.

In addition, we needed to support Cat
dealers to directly communicate to their
existing customer database - targeting
those who have never ordered online or
do so infrequently.
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From: noreply@dealer.com.au
Date: Thursday, 20 October 2021 10:00 AM
To: sam@sample.com.au
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Subject: PARTS.CAT.COM — THE SAFE WAY TO ORDER YOUR GENUINE CAT® PARTS

parts.cat.com

Parts.cat.com s the fast, easy and safe way to order your genuine
Cat® parts. Its 0 easy to find the exact parts you're looking for —
and you'l receive them contactless, via pickup or delivery. So you
can focus on running your business, not running allover town.
That's smart!

There are several ways parts.cat.com can help streamiine the
process of ordering genuine Cat parts

 Access to Cat electronic parts books (SIS 2.0)

View order history to quickly repeat a past order

- Saved lsts for a faster checkout

+ Customise preferences to save on time

+ Search parts based on equipment serial or model number.

FAST

> Instant pricing &
availability

> Find parts fast

> 2471 ordering

EASY

> Easy 1o order

> Find parts easily

> Search anywhere,
on any device

Talk about easy! | _|”."'I" CONTACTLESS
<For free shipping on orders over $XX>, click below e 5? el
to login or register now. e
REGISTER NOW
Dealer Name @
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Our response.

Our multi-channel strategy was tailored to both Australia and New
Zealand, and included programmatic digital display, paid social, direct
display partners and paid search.

The campaign, ‘The Easy Part’ was aligned to the customer buyer
journey to ensure the most effective conversion over the campaign
period. Campaign response was directed to a customised campaign
landing page on the parts.cat.com website, where visitors could
engage with video content that demonstrated how easy it was to get
started. From there they could register and order from their relevant
Cat dealer and explore the comprehensive product information related
to their machinery.

A suite of eDM communications and POS material was developed to
support dealer-led promotions.
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The result.

The parts.cat.com media campaign exceeded industry benchmarks
across all channels. Through efficient and targeted media buying,
we successfully delivered over 2 million impressions and a
cross-channel average CTR of 0.4% over a campaign period of just
2 months. Dynamic paid search activity achieved a CTR of 7%
against the industry average of 5.34%.

There was a notable increase in registrations and sales during
the campaign period, delivering a conversion rate of =
6% for a ROAS of 1,900%.
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The result continued.

Due to its success, the campaign has been extended and continues to deliver strong registration
and sales results. ‘The Easy Part’ creative concept was seen as being so compelling, it has
subsequently launched in regions across the world.

Client Caterpillar

Product Parts.cat.com

Audience Customers in the construction industry
(owing 1-3 machines)

Channels Paid search, paid social, direct display and
programmatic display

Deliverables Creative campaign and digital media

From brief to first delivery 1 month (media)

Performance CTR 7%+ with a conversion rate to sale of 6% and

ROAS of 1,900%. Fast forward to 2022 and this
campaign has now racked up ROI of 4,762%.

6 For more information on this case study, call Phil Huzzard on 0418 344 763.

% Cat Construction Australia
-

It's smart to order genuine Cat® parts. And parts.cat.com
makes it faster and easier than ever. Visit parts.cat.com
and watch the video.
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