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In 2020, Caterpillar’s largest
global machine division,
Global Construction and
Infrastructure (GCI), appointed
DPR&Co to deliver a global
creative platform for new
product introductions.

Demonstrates.

* Ability to deliver global
campaigns that are
adaptable by region

¢ Strong strategic creative
capability

¢ High-level image
composition and creation,
to support technical and

environmental requirements.

The challenge.

Developing a creative framework to be
deployed by a global network of
Caterpillar marketing teams and
authorised dealerships was a complex
and nuanced process.

It was critical to enable every market
across the world to promote different
machine models and environments,
across different languages — without
compromising brand integrity — while
still delivering a compelling messaging
platform. It was also important to
develop colour palettes, graphic
elements and imagery that would be
relevant in any market.

The creative assets needed to
reflect Caterpillar’s ‘customer-first’
business philosophy while being
technically accurate in every detail.
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Our response.

All around the world, Caterpillar
machinery is vital to the delivery of
life-changing infrastructure projects.

We wanted to reflect the importance
of this work in our creative approach.

This set the tone for dramatic imagery
— always in typical working situations
at various scales and settings.

Combining 3D imagery and
photography, a series of product,
people and background image
templates were developed to form the
basis of a global playbook.

Headline and copy treatments were
created to cater for limitless formats
and language requirements.

Unique graphic elements were also
developed to ensure added impact
and campaign clarity across regions
and languages.

Throughout the campaign
development process, DPR&Co
worked with the Caterpillar Global
Brand team to ensure alignment
with corporate brand guidelines.
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Global playbook
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THE CHOICE IS YOURS  esecione

NEXT GEN CAT® SMALL & WHEEL EXCAVATORS

THE cl'lnlcE i DIGITAL - LEADERBOARD static (728x90)
Is Yu“ns. -::;s:;ivat P v‘ma ‘e;haﬁde

amazing performance and leading technology,
+ 317 GC Excavator. Powerful and adaptable, it can be

NEXT GEN ERATIO CAT® easily transported on a trailer behind your truck.
SMALL AND yourlocal Cat dealeror visit

TH CHOICE
1S YOURS.

NEXT GEN CAT® SMALL
& WHEEL EXCAVATORS

LET'S DO THE WORK:

A4 Press DIGITAL - HALF PAGE static (300x600) DIGITAL - MREC static (300x250)






c ®
. CAT® GC VIBRATORY. SOIL COMPACTORS,
PART OF THE GC RANGE.
C t - Outstanding levels of performance and comfort, plus low
a e rp I a r owning and operating costs.

BRICKED ITIN. |«

Creative platform

b E . omer Value Agreement
. o & To find out more about the range of Cat GC
e reS u ' - - Soil pactors, contact your local Cat dealer
t.com/scom-ge-au

A fresh and high impact creative platform that provides flexibility and adaptability across
global applications.

The campaign has been well received by all stakeholders, including the Caterpillar team and
the Cat dealer network. It currently underpins GCI campaign roll outs across the globe.

Client Caterpillar

Product GCl branding and positioning campaign

Audience Procurement decision makers in heavy construction, quarry,
roads and paving industries.

Channels Digital, social, print, collateral, large format

Deliverables A comprehensive, integrated brand and campaign playbook

together with ongoing new product introduction image and
campaign development.

From brief to first delivery 4 months

NSW/ACT WesTrac 1300 881064 VIC/TAS Wllhvam Adams 1300 ZB7> Western Australia sTrac 1300 881064 A 3
Performance Strong uptake by Caterpillar and dealers across multiple global QUO/NT: Hastings Daering 131228 South Austrlia Cavpower 08831316010 NZ TERRA 0800533939
regions including North America, Europe, Asia Pacific LETSDOTHE WORK.

For more information on this case study, call Phil Huzzard on 0418 344 763.



